~ Building on
gnature shows

In the crowded cable neighborhood, networks
can live — or die — with one well-constructed hit

oy

Who'd have thought a gussied-up home-
decmathﬁs]mwcnpldwultpnhuigwnm
— home to rarely viewed series about sur-
gery and pregnancy — into a Top 10 cable
network?

TLC, also known as The Learning Channel,
was once one of many bewi ha-
bet-soup networks — WE, TNN, —
that viewers often breezed past while chan-
nel-surfing. “There was also a misperception
that we were an educa-
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horror — as they return
to their spruced-up
homes. Spurred by view-
ers' thirst for voyeuristic
reality series, the show
“sort of turned design or

how-to mﬁ'arrmmgﬂn

its heacE" armet : '

And along the way, it Comedy Central

”El?[g.ofd a new audience Kenny dies: South Park,

for TLC. : Comedy Central thrive.
Increasingly, the proc-

ess is rePeatede]smhereuncahle.
'mese_;% signature” series — si

mthammmmmﬁt% a
network’s identity in the minds of viewers
and — is more crucial than ever.
In1 the home set-

tled on ing 100f 40 received,
arcurtﬁ:m:wn Media Research; last
year, viewers surfed past all but 15 of the
102 channels typi available. With the
rollout of cable systems, viewers now
get even more channels, and its getting
much more difficult for any one to stand out.

“The fact is, you're not on the map
asacahlenemurkun]essmhweasiﬂar-
ture show," Kagan World Media analyst Lar-
" ke P Until

Take FX. Until recently, research revealed
viewers thought of FX as a sci-fi channel be-
cause of its name, if had any idea at all
of what it was. And it did show reruns of The
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Climbing the ladder: The Learning Channel got a big boost from Trading Spaces, a show in which
J people renovate their neighbors' homes on a budget. Davis, above, hosts the reality-“how to” show.
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Room with a new view: Kenny and Samm Horowitz goof around with designer Vern Yip, center, after cﬂtnpléﬁinaslwwprqiectmmwﬁs,

‘Trading
Spaces”: In
the house |

Cable channel: TLC ;
What it is: Neighbors do
quickie makeovers of rooms in
a P
Premiere; No

Current time slot: Saturdays,
8 p.m. ET/PT
Current audience; 5 million

viewers

What it did: Helped viewers

out TLC's mission to offer

breezy lifestyle programmi
with a vaguely information
bent. Vaulted network into
cable ranks, with ratings up 1
lastfall.‘:ﬂ}lm ahlead of sibling Dis-
covery el.

What now: TLC last weekend
launched What Not to Wear, a
fashion-victim version of Spaces,
and Faking It, in which people as-
sume new identities
and try to fool rts. “We're not

to keep doing derivative
shows about design, we are
to continue doing shows
transformation, a classic storytell-
ing arc,” TLC's Roger Marmet says.
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